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ABSTRACT

This study investigates India's strategic initiatives aimed at empowering women through the promotion of
entrepreneurship, leadership, and holistic development. The study focuses on key themes such as access to finance,
skill development, societal perceptions, and institutional barriers that hinder women’s full participation
in entrepreneurship. Through comprehensive analysis, this research aims to assess the effectiveness of
existing governmental and non-governmental interventions and to propose actionable strategies for enhancing
gender equality and socioeconomic development. The findings contribute to understanding the role of policy in
fostering an inclusive entrepreneurial environment, providing a roadmap for future initiatives that empower women
to take on leadership roles and drive economic progress in India. By addressing these issues, the study seeks to
further gender equality, reduce economic disparities, and create opportunities for sustainable growth.
Keywords: Empowering Women, India, Entrepreneurial Ecosystem, Gender Equality, Socioeconomic Development,

Strategic Interventions.

I.INTRODUCTION

" A woman entrepreneur is not just building
a business; she is creating a legacy”.

Empowering women is not only a matter of
equity but also a strategic necessity for the long-term
development of any nation. In India, where gender
disparities remain deeply embedded in various aspects
of life, initiatives aimed at promoting female
entrepreneurship, leadership, and holistic
development are essential for driving both social and
economic progress. In a rapidly evolving global
economy, India stands at a critical juncture, where
unlocking the full potential of its female population
could significantly contribute to the nation’s growth,
innovation, and resilience. This study examines the
strategic interventions in India aimed at empowering
women by fostering their participation in
entrepreneurship and leadership roles, while also
promoting their overall development. Through an in-
depth investigation of government schemes, policies,
and programs that target women, this research will
explore the effectiveness of these initiatives in

overcoming the barriers faced by women in the
entrepreneurial ecosystem.

The focus is on understanding the core
challenges that women entrepreneurs encounter,
including limited access to finance, lack of adequate
skill development opportunities, societal biases, and
traditional gender roles that constrain their
opportunities. These themes will be examined in detail
through a diverse sample of 150 respondents, who will
provide insights into their experiences, struggles, and
successes as women navigating the complex terrain of
entrepreneurship in India. The study also aims to
explore how these challenges are being addressed
through specific policies, such as financial support
schemes, skill development initiatives, and capacity-
building programs. At the same time, the research will
assess the broader societal implications of these
efforts, examining how empowering women in the
entrepreneurial and leadership spheres contributes to
reducing gender inequalities and fostering
socioeconomic development. Despite considerable
efforts to improve gender equality in India, women
continue to face unique and complex barriers to
entrepreneurial success.
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Thus, this study seeks to identify effective
pathways to address these challenges and promote
more inclusive growth. Through a comprehensive
analysis of existing policies, initiatives, and strategies
aimed at empowering women, the research intends to
contribute valuable insights to policymakers and
stakeholders. By identifying successful models and
pinpointing areas where further interventions are
required, this study will advocate for evidence-based
policy changes that enable women to fully participate
in economic activities and leadership roles.
Ultimately, the goal is to drive a paradigm shift toward
a more equitable society, where women are not only
empowered to contribute but to thrive, unlocking their
full potential for the benefit of their families,
communities, and the nation as a whole.

11.LOBJECTIVES

= Toassess the effectiveness of existing strategies
in  promoting female entrepreneurship,
leadership, and development.

= To identify the key challenges faced by women
entrepreneurs in India and explore potential
solutions.

= To analyze the impact of gender-specific
initiatives on fostering economic empowerment
and social inclusion among women in India.

I1.HYPOTHESIS OF THE STUDY

Null Hypothesis (H0): The initiatives implemented
will not lead to a significant improvement in women's
participation  in  entrepreneurship,  leadership,
development, and adoption strategies in India.

Alternative Hypothesis (H1): The initiatives
implemented will lead to a significant improvement in
women's participation in entrepreneurship, leadership,
development, and adoption strategies in India.

IHI.NEED FOR THE STUDY

Persistent Gender Disparities: Despite efforts,
gender disparities persist in various domains,
including entrepreneurship, leadership, and holistic
development, necessitating a closer examination of the
effectiveness of existing initiatives.

Economic Growth and Development: Women's
empowerment not only upholds principles of social
justice but also acts as a catalyst for economic growth.
Empowering women entrepreneurs and leaders can
unleash new streams of innovation, enhance
productivity, and stimulate job creation, thereby
contributing  significantly to overall economic
development.

Evidence-Based Policymaking: Rigorous
examination of the effectiveness of existing initiatives
is essential for guiding evidence-based policymaking
and programmatic interventions aimed at advancing
gender equality and women's empowerment in India,
ensuring that resources are allocated efficiently and
interventions are tailored to address specific needs and
challenges.

IV.OVERVIEW OF THE STUDY

Top 15 schemes aimed at promoting women
entrepreneurship and empowerment in India:

* Mudra Yojana: This initiative by the Indian
government aims to support the growth of small
and microenterprises, particularly those owned
or managed by women, by offering low-interest
loans. The scheme encourages the development
and expansion of these businesses through
financial assistance via a network of financial
institutions.

*  Dena Shakti Scheme: Designed specifically for
women entrepreneurs, the Dena Shakti Scheme
provides various incentives, including loan
concessions, financial support, and business
advice. Its objective is to strengthen women’s
participation in entrepreneurship by addressing
financial challenges and fostering economic
independence.

*  Annapurna Scheme: Focused on women
operating food-related businesses such as tiffin
services, food stalls, and small restaurants, this
scheme provides working capital loans to help
these entrepreneurs establish and grow their
businesses. It plays a significant role in
empowering women in the food catering
industry.
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Mahila Udyam Nidhi Scheme: Run by the
Small Industries Development Bank of India
(SIDBI), this program offers venture capital, soft
loans, and technical assistance to women
entrepreneurs aiming to start small-scale
industrial units. It seeks to provide both financial
and operational support to help women succeed
in their ventures.

Stand Up India Scheme: This initiative
encourages women, along with individuals from
Scheduled Castes (SCs) and Scheduled Tribes
(STs), to start their own businesses. The scheme
offers financial loans ranging from %10 lakh to
%1 crore for greenfield ventures, aiming to
provide greater access to credit and integration
with other supportive government initiatives.

Mahila Coir Yojana: Tailored for women in the
coir industry, this program offers financial
backing, mentorship, and marketing support.
The primary goal of the Mahila Coir Yojana is to
enhance women's participation in the coir sector
and boost their socioeconomic standing by
facilitating entrepreneurship in this field.
Udyogini Scheme: Offered by Punjab and Sind
Bank, the Udyogini Scheme is designed to assist
women  entrepreneurs in  starting  small
businesses across various sectors, including
manufacturing, services, and agriculture. The
scheme provides financial support through loans
at reduced interest rates, promoting the growth
of women-owned businesses in diverse
industries.
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Stree Shakti: This prominent program by the
Small Industries Development Bank of India
(SIDBI) offers loans, training, and capacity-
building initiatives to empower women. It
supports women across various sectors by
providing essential financial assistance and
guidance to encourage entrepreneurship.

Women Entrepreneurship Platform (WEP):
Established by NITI Aayog, WEP serves as a
platform to assist and inspire women
entrepreneurs in India. By providing access to
resources, networking opportunities, mentorship,
and funding, WEP aims to help women establish
and grow their businesses successfully.
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Bharatiya Mahila Bank Business Loan:
Bharatiya Mahila Bank (BMB) offers specially
designed business loans for women entrepreneurs,
featuring favorable terms such as reduced interest
rates and flexible repayment options. This
initiative is focused on supporting the
entrepreneurial  aspirations of women by
providing financial backing for their ventures.

Cent Kalyani Scheme: The Central Bank of
India introduced the Cent Kalyani Scheme to
empower women entrepreneurs to establish
small-scale businesses, such as beauty salons,
retail outlets, and handicraft units. The scheme
offers loans with competitive interest rates and a
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simplified application process, encouraging
women to take the entrepreneurial leap.

*  Credit Guarantee Fund Trust for Micro and
Small Enterprises  (CGTMSE): This
government initiative encourages lending to
micro and small enterprises, including those led
by women, by providing credit guarantees to
financial institutions. CGTMSE helps mitigate
lender risks, boosting access to credit for women
entrepreneurs in the micro and small business
sectors.

*  Entrepreneurship and Skill Development
Programme: This program focuses on enhancing
the business skills and entrepreneurial capabilities
of women by offering capacity-building and skill
development initiatives. It equips them with the
knowledge and resources required to succeed in
the competitive entrepreneurial landscape.

*  Prime Minister's Employment Generation
Programme (PMEGP): Aimed at generating
employment through the creation of micro-
enterprises, PMEGP offers credit-linked subsidies
to women entrepreneurs. This scheme supports
women in launching new businesses, thus
fostering  job  creation and  economic
empowerment.

*  Pradhan Mantri Rozgar Yojana (PMRY): This
scheme provides opportunities for educated,
unemployed youth, including women, to create
their own businesses. PMRY supports the
development of micro-enterprises by offering
training, advice, and financial assistance to
women entrepreneurs.

Key concepts and their importance

Empowerment: Refers to the process of enabling
individuals, particularly women in this study, to gain
control over their lives, make choices, and achieve
their full potential in various spheres, including
entrepreneurship, leadership, and  personal
development. This study delves into initiatives aimed
at  promoting and supporting women's
entrepreneurship in India, assessing their effectiveness
in fostering empowerment.

Women Entrepreneurs: Denotes women who
establish and manage businesses, enterprises, or
startups, playing a crucial role in economic growth,
innovation, and job creation. The study focuses on

initiatives aimed at promoting and supporting
women's entrepreneurship in India, examining their
impact on economic development and gender equality.

Leadership Development: Encompasses activities
and programs designed to enhance the leadership
skills, capabilities, and competencies of individuals,
with a specific focus on women in this study. It aims
to cultivate effective and inclusive leadership qualities
necessary for driving organizational and societal
change. This study evaluates the effectiveness of
leadership development initiatives in empowering
women and promoting gender equality in various
sectors.

Gender Equality: Refers to the equal treatment and
opportunities for individuals of all genders, aiming to
eliminate discrimination and promote fairness and
justice in social, economic, and political spheres. The
study evaluates initiatives contributing to gender
equality in entrepreneurship, leadership, and
development, analyzing their impact on closing gender

gaps.

Socio-Economic  Development: Encompasses
endeavors aimed at enhancing the economic, social,
and environmental well-being of individuals and
communities, with a focus on mitigating poverty,
reducing inequality, and fostering sustainable
development. This study critically evaluates various
initiatives  contributing to the socio-economic
empowerment of women in India, examining their
effectiveness in advancing gender equality and
inclusive growth.

Initiatives and Schemes: Encompasses diverse
actions, programs, and projects undertaken by
governmental bodies, non-governmental
organizations (NGOs), and other entities to tackle
specific challenges and achieve defined objectives.
These initiatives span a wide array of areas, including
the promotion of female entrepreneurship, leadership,
development, and adoption strategies. Notable
examples include government schemes such as "Beti
Bachao, Beti Padhao" (Save the Daughter, Educate the
Daughter) and "Stand Up India," which aim to bolster
support for women entrepreneurs and leaders across
India.
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Entrepreneurial Ecosystem: Refers to the
interconnected network of stakeholders, resources,
and institutions that facilitate and nurture
entrepreneurship and innovation within specific
regions or industries. This study rigorously analyzes
the components and dynamics of India's
entrepreneurial ecosystem, with a particular focus on
its implications for women entrepreneurs.
Understanding the nuances of this ecosystem is crucial
for identifying opportunities and challenges faced by
women entrepreneurs and  crafting targeted
interventions to support their endeavors.

Holistic Development: Encompasses a
comprehensive and balanced approach to nurturing
individuals' physical, mental, emotional, and social
dimensions. This study investigates initiatives
designed to promote holistic development among
women in India, acknowledging their diverse needs,
aspirations, and potential contributions to society. By
addressing various facets of development, these
initiatives strive to empower women to achieve their
full potential and lead fulfilling lives.

Inclusive Growth: Refers to economic progress that
benefits all segments of society, particularly
marginalized groups such as women, by ensuring
equitable access to opportunities, resources, and
benefits. This study critically examines initiatives
aimed at fostering inclusive growth and women's
economic empowerment in India, assessing their
impact on narrowing gender disparities and promoting
sustainable development.

Adoption of Innovative Strategies: Involves the
embrace and implementation of novel approaches,
technologies, and practices to tackle complex
challenges and achieve desired outcomes. This study
delves into the innovative strategies employed in
initiatives promoting women's entrepreneurship,
leadership, and development in India, exploring their
effectiveness in overcoming barriers and catalyzing
positive change. By embracing innovation, these
initiatives aim to unlock new opportunities and drive
meaningful progress in advancing women's socio-
economic empowerment.

V.REVIEW OF LITERATURE

Thakur and Mehta [1] provides a critical
review on corporate social responsibility (CSR) in
women’s empowerment in India. The study
emphasizes how CSR initiatives focusing on women’s
health, education, and entrepreneurship have led to
positive social change. The authors advocate for the
scaling of CSR programs specifically aimed at
women’s economic participation, particularly in
developing areas has less resources and opportunities
is less.

A study by Jha and Ramesh [2] relates to
government schemes on women entrepreneurship,
focusing on the Stand Up India and Mudra Yojana
initiatives. Their review provides a comprehensive
assessment of the schemes’ effectiveness in
supporting women entrepreneurs, particularly those
from marginalized communities. The study identifies
areas for improvement, such as better access to
financial literacy programs and enhanced mentorship
opportunities for women to navigate the
entrepreneurial ecosystem more effectively.

Sharma and Gupta [3] explored how digital
platforms are transforming the entrepreneurial
landscape for women in rural India. Their empirical
review focuses on the role of technology in
overcoming traditional barriers to women’s
entrepreneurship, such as geographical isolation and
social restrictions. The study highlights successful
examples of digital entrepreneurship models and
recommends expanding digital literacy programs to
empower rural women entrepreneurs.

Reddy and Sharma [4] assessed  the
intersection of cultural norms and women’s economic
empowerment in India's entrepreneurial ecosystem.
Their review identifies persistent barriers related to
societal expectations and domestic roles, which
continue to hinder women’s business success.
However, the study also discusses emerging trends of
women-led businesses challenging these norms and
outlines the need for policy changes to provide greater
social support for women entrepreneurs.
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Patel and VVerma [5] investigated the role of
women-centric business incubators and accelerators in
promoting entrepreneurship in India. Their review of
recent studies indicates that specialized incubators and
accelerators are pivotal in providing women
entrepreneurs with resources such as funding,
mentoring, and market access. They argue that
targeted programs can bridge the gender gap in
entrepreneurship by addressing specific challenges
faced by women, such as limited access to finance and
networks.

A review by Desai and Kulkarni [6] provides
a thorough exploration of the correlation between
women's education and various reproductive health
outcomes in India. Their analysis of empirical studies
on how education influences fertility rates and
maternal health, emphasizing the role of education in
empowering women to make informed choices
regarding family planning and healthcare. By
synthesizing evidence from diverse sources in girls'
education as a means to promote women's
empowerment and broader development objectives.

Chen's [7] work critically analyzes the effects
of women's participation in the labor market on
household welfare and gender dynamics in China.
Through empirical studies, Chen explores the complex
relationship  between  women's  employment,
household decision-making, and intra-household
power dynamics. The review underscores the dual
impacts of women's labor force participation,
highlighting the importance of supportive policies and
social norms to facilitate women's integration into the
labor market while addressing associated challenges.

Gupta and Sharma [8] examined the link
between women's political participation and
governance outcomes in India. Through a systematic
review of empirical studies, they explore how
women's representation in political decision-making
processes influences policy outcomes and governance
effectiveness. Their work emphasizes the need to
address structural barriers to women's political
participation, advocating for gender quotas and
empowerment programs to enhance women's political
agency and promote inclusive governance.

Kabeer's [9] review explores the intricate
relationship between women's economic
empowerment and prevailing social norms in rural

India. Through nuanced analysis and examination of
empirical evidence from various contexts, Kabeer
highlights the multifaceted pathways through which
economic empowerment can promote active
citizenship among women. The review underscores
the importance of interventions that challenge both
structural barriers and entrenched social norms to
foster gender equality and women's economic agency.

VI.RESEARCH METHODS

Research methods play a vital role in
gathering, analyzing, and interpreting data to address
research questions and achieve objectives. In the study
focusing on "Empowering Women in India:
Promoting Female Entrepreneurship, Leadership,
Development, and Adoption Strategies as Initiatives,"
several research methods can be employed discreetly
to ensure comprehensive data collection and analysis.
Here are some potential methods:

Quantitative Surveys: Structured surveys can be
conducted among women entrepreneurs, leaders,
and stakeholders to gather quantitative data on
their experiences, perceptions, and attitudes
towards empowerment initiatives.  Survey
questions can gauge participation levels,
satisfaction, perceived impact, and barriers faced.

Literature Review: A comprehensive review of
existing literature, research studies, and reports on
women's empowerment initiatives in India can
provide context and identify gaps in knowledge to
inform the research study's design and focus.

Document  Analysis:  Analysis of policy
documents, program reports, and official
publications related to empowerment initiatives
can offer insights into objectives, strategies, and
outcomes.

Secondary Data Analysis: Utilizing existing
datasets like government surveys offers additional
insights into trends and indicators concerning
women's empowerment and entrepreneurship.
Secondary data analysis allows researchers to
validate findings, identify emerging trends, and
contextualize their primary research, enhancing
study robustness without redundancy or excessive
resource use.
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These research methods can be tailored and
combined based on the research objectives, scope, and
resources available for the study on empowering
women in India. Each method offers unique strengths
and limitations and contributes to a rigorous and
comprehensive analysis of initiatives aimed at
promoting female entrepreneurship, leadership,
development, and adoption strategies.

VII.DATA COLLECTION AND ANALYSIS

The data was collected through a survey targeting
women entrepreneurs and leaders involved in various
initiatives promoting female entrepreneurship and
leadership in India. The survey captured information
on demographic characteristics such as age, education
level, and business type. The following sections
summarize the key findings from the analysis.

Table 1: Percentage Distribution of Respondents Across Various Sectors

This table shows the distribution of respondents across different sectors to provide insight into where women

entrepreneurs are most active.

Category Number of Respondents Percentage
Technology 20 13.33%
Education 15 10.00%
Healthcare 25 16.67%
Finance 10 6.67%
Retail 18 12.00%
Manufacturing 12 8.00%
Agriculture 8 5.33%
Hospitality 14 9.33%
Arts and Crafts 5 3.33%
Construction 10 6.67%
Transportation 8 5.33%
Other 5 3.33%
Total 150 100%

Source: Primary Data

Interpretation:

The largest proportion of respondents
(16.67%) are involved in the Healthcare sector,
reflecting the growing interest in healthcare
entrepreneurship among  women.  Technology
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(13.33%) and Retail (12%) also show significant
participation. Arts and Crafts and Other sectors have
the lowest representation at 3.33%.

86



l]:ﬁice-ﬁ“ﬂfﬂ-'ﬂﬁ'f?w'ii' International Journal of Trendy Research in Engineering and Technology
Volume 9 Issue 2 April 2025
ISSN NO 2582-0958

Table 2: Comparison Between Group A and Group B (T-test)

This table compares two groups based on a specific variable using a T-test to assess statistical significance.

Group | Mean | Standard Deviation | Sample Size | t-statistic | Degrees of Freedom | p-value

A 25 4 75 -2.00 148 <0.05

B 22 4 75

Source: Primary Data
Interpretation:

e The t-statistic of -2 and the p-value of less than 0.05 indicate that there is a significant difference between
Group A and Group B. This suggests a factor differentiates the two groups.

Table 3: Observed Frequencies (Employment Status and Gender) - Chi-Square Analysis

This table presents the distribution of gender and employment status, used to examine the relationship between
gender and employment status using the Chi-Square test.

Gender | Employed | Unemployed | Total

Male 40 20 60
Female | 30 60 90
Total 70 80 150

Table 4: Chi-Square Test Statistics:

Test Chi-Square Value | Degrees of Freedom | p-value | Source: Primary Data

Chi-Square 10.24 1 0.001

Interpretation:

e The Chi-Square value of 10.24 and the p-value of 0.001 suggest a significant association between gender
and employment status.

e Gender plays a significant role in determining employment status, with more females being unemployed
than males.

Table 5: Observed Frequencies (Education Level and Job Sector) - Chi-Square Analysis

This table shows the distribution of education level across different job sectors, examining the relationship
between education level and job sector using the Chi-Square test.

Education Level | Technology | Healthcare | Finance | Total
High School 15 10 5 30
Bachelor's 20 25 15 60
Master's 10 15 20 45
Total 45 50 40 135
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Table:6 Chi-Square Test Statistics:

Test Chi- Degrees | p-value
Square of
Value Freedom
Chi- 15.56 4 0.0003
Square

Source: Primary Data

Interpretation:

* The Chi-Square value of 15.56 and p-value of 0.0003
suggest a significant relationship between the
education level and job sector.

* Higher education levels are linked with employment
in sectors like Healthcare and Finance, while lower
education levels tend to result in engagement in other
sectors.

Table 7: Comparison of Means Across Groups
(One-Way ANOVA Analysis)

This table compares the means of three groups using
One-Way ANOVA to check for significant differences
across groups.

Group | Sample | Mean | Standard
Size Deviation
A 50 25 4
50 22 3
C 50 20 5

Table :8 ANOVA Test Statistics:

Interpretation:

* The F-statistic of 3.92 and p-value of 0.024 indicate
a significant difference in means across at least two of
the three groups (A, B, and C).

* The null hypothesis is rejected, suggesting that the
means of the three groups differ significantly.

Table 9: Two-Way ANOVA Results (Interaction
Between Two Factors)

This table shows the results of a Two-Way
ANOVA, examining the interaction between two
independent variables (Factor A and Factor B) and
their impact on the dependent variable.

Factor | Factor | Sample | Mean | Standard
A B Size Deviation
Low Group X 25 20 3
Low Group Y 25 18 2
Medium Group X | 25 22 4
Medium GroupY | 25 24 3
High Group X | 25 28 5
High Group Y 25 30 4

Table 10: Two-Way ANOVA Test Statistics:

Test F- Degrees Degrees p-
statistic | of of value
Freedom Freedom
(Between | (Within
Groups) Groups)
One- 3.92 2 147 0.024
Way
ANOVA

Source: Primary Data

Test F- Degrees Degrees | p-
statistic | of of value

Freedom | Freedom
(Between | (Within
Groups) Groups)

Two- 5.67 4 130 0.0002

Way

ANOVA

Source: Primary Data

Interpretation:

e The F-statistic of 5.67 and p-value of 0.0002
indicate a highly significant interaction
between Factor A and Factor B.

e The combination of these two factors
significantly impacts the dependent variable.
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VIIL.FINDINGS

The survey reveals that the largest proportion of
respondents (16.67%) are involved in the Healthcare
sector, indicating a significant interest in healthcare
entrepreneurship among women.

Technology and Retail sectors also show substantial
representation, with 13.33% and 12.00%, respectively.

The Arts and Crafts and Other sectors have the least
representation at 3.33%, suggesting lower engagement
in these fields among women entrepreneurs.

The t-statistic of -2.00 and a p-value of less than 0.05
indicate a significant difference between Group A and
Group B, suggesting a differentiating factor between
the two groups.

The Chi-Square statistic of 10.24 and a p-value of
0.001 show a significant association between gender
and employment status, with a higher proportion of
females being unemployed compared to males.

The Chi-Square statistic of 15.56 and a p-value of
0.0003 indicate a significant relationship between
education level and job sector, where higher
educational qualifications (Bachelor’s and Master’s
degrees) are more likely to correlate with employment
in the Healthcare and Finance sectors.

The F-statistic of 3.92 and a p-value of 0.024 suggest
a significant difference between the means of Groups
A, B, and C, indicating variability across the three
groups.

The F-statistic of 5.67 and a p-value of 0.0002 indicate
a highly significant interaction between Factor A and
Factor B, suggesting that their combined effect
significantly impacts the outcome variable.

IX.SUGGESTIONS

Tailor Initiatives: Customize programs to cater to the
specific needs of different age groups. This will ensure
that resources are allocated efficiently and effectively
to promote female entrepreneurship across all
demographics.

Provide Targeted Support: Offer support and
mentorship programs for women with lower
educational attainment to empower them with the
skills and resources needed to grow in the business
world.

Promote Diversity: Encourage diversity in business
sectors through incentives and support programs.

Implement Region-Specific Policies: Address
unique challenges and opportunities through region-
specific policies to ensure that all regions benefit from
women’s entrepreneurship.

Strengthen Gender Mainstreaming: Enhance efforts
to mainstream gender considerations in programs and
policies. This will improve the overall inclusiveness of
the business environment.

Ensure Equitable Access: Ensure equitable access to
resources through targeted funding allocations and
support for female entrepreneurs.

Promote Women's Participation: Foster women's
participation in decision-making processes to enhance
inclusive growth. Encouraging women in leadership
roles can lead to more diverse and robust business
decisions.

Design Evidence-Based Policies: Develop evidence-
based policies and interventions tailored to the specific
needs of women entrepreneurs, informed by data-
driven insights.

X.CONCLUSION

This study offers valuable insights into the
landscape of women's entrepreneurship in India
through rigorous data analysis and a comprehensive
review of pertinent literature. By employing diverse
methodologies such as age distribution analysis,
educational level assessment, and comparative studies
across sectors and regions, the research identifies
critical factors influencing women's entrepreneurial
ventures. The study also reveals significant patterns in
demographic, employment, and sectoral choices
among female entrepreneurs. For instance, there is a
clear association between education level and sectoral
engagement, with higher education correlating with
employment in sectors like healthcare and finance.
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Additionally, the Chi-square tests and ANOVA results
highlight the impact of gender and educational
qualifications on  employment status and
entrepreneurial outcomes.

By integrating robust research methodologies
with evidence-based policymaking, this study
contributes to advancing gender equality and
achieving sustainable development goals (SDGS) in
India. The insights derived from the statistical analysis
can help inform policies that promote inclusive
economic growth, create more opportunities for
women, and foster social progress.
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